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The Focus Today

Learn How To Work With 
Google’s AI



One Of Our Client After We Apply Google AI

Conversion Value = Revenue
Conv. value / cost = Return On Ad Spend (ROAS)
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Google Ads AI01
Human-guide automation



AI is the science of making things smart.

Why AI?



Why Using Google Ads AI?

● Google has tremendous amounts of data

● Google has access to data about your customers that you don’t

● It works 24/7 and doesn’t take breaks



What Can Google Ads AI Do For You?
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How To Test It?

● Experiment Campaign

● Smart Bidding

● Smart Shopping



What We Learn So Far

Benefits Of Using Google AI



What’s Available 
For eCommerce

Campaign types help to 
win more customers
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Campaign Types To Experience

● Shopping Campaign
● Search Campaign
● Display Campaign
● Remarketing Campaign
● Dynamic Remarketing Campaign

● Video Campaign
● Remarketing Search Campaign
● Demographic For Search Campaign
● Local Campaign
● Discovery Campaign



Shopping
Campaign



Dynamic 
Remarketing

Campaign



Remarketing 
Search

Campaign

a.k.a ‘RLSA’



What We Learn So Far

Experience Different Type Of 
Campaigns To Gain More Outcomes



80/20 
Product Feed03
More Sales & Better 
ROI



What Is 80/20 Principle?

To put it simply, 80% of outcomes (or outputs) 
Result from 20% of all causes (or inputs)

i.e. 20% of a companies products represent 80% of 
sales



What Is Product Feed?

A set of data that contains a list of products you want 
to advertise through Google Merchant Centre



Where To Apply 80/20?

● Product Title
● Product Image
● Product Type
● GTIN

● Customer Reviews
● Promotions
● Best Sellers



Product
Title

Why it’s important:  80% of your traffic based on your 
product title

image source:plytix.com



Product
Image

Why it’s important:  Show your product to your target 
market & get more traffic

image source:plytix.com



Product
Type

Why it’s important:  Sending signals to Google AI to 
guide them what you want to achieve



Customer
Reviews

Why it’s important:  Show your reputation and make you 
stand out more than competitors



Google 
Merchant 

Centre 
Promotions

Why it’s important:  Promote your sale & make your 
products stand out more than competitors



What We Learn So Far

Guide Google AI With Clear & Complete Data



Basic Google 
Analytics 04

Analyse the data & 
get better outcome



Analyse What?

Where Are My 
Users Coming 

From? Who Are 
My Users?

What Actions Are 
My Users Taking?

What Are The 
Results Of My 

Users’ Actions?

Acquisition
Report Audience

Report

Behaviour
Report Conversion

Report



Where Are My Users Coming From? - Acquisition Report

● User Type
● Traffic Type
● Channels

● Landing Page
● Exit Page
● Event Action
● Next Page Path

● Keywords
● Content
● Campaigns



Who Are My Users? - Audience Report

60% 40%

INTERESTS

Lifetime ValueDemographics

Cross-Device



What Actions Are My Users Taking? - Behaviour Report

Site Content, Speed & 
Search

Events (Actions)Behaviour Flow



What Are The Results Of My Users’ Actions? - Conversions

Customer Journey
(Touchpoints)

Shopping Behaviour/
Funnel Visualisation

Assisted 
Conversions

Attribution Model 
Comparison Tool

Reverse Goal Path



What We Learn

Analysing & Using Data To Guide The Google AI



Keep Your Agency 
Accountable05



Keep It
Transparent

● Regular Meetings (ie. monthly)

● Monthly Reports

● Get The Right Metrics On Report

● Learn The Basic Yourself (short courses online)



A Few Questions You Should Ask Your Agency
● Are they a certified Google Partner? (Are They Premier Partner?)

● What type of strategy do they foresee with our business goals?
● What indicators do they use for success?
● What do they use to monitor online advertising performance?
● Do they use A/B testing to optimise accounts?
● Do they offer full reporting with your services?

● Have they got any clients in your industry?

● How do they keep themselves up to date with all new information?



In Conclusion



Conclusion For The Presentation

● Experiment With Google Ads’ AI

● Experiment With Different Ad Types

● Optimise Google Product Feed

● Use Google Analytics



Questions



THANK YOU!


