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About us

Your Easy Web Solutions
Digital marketing company with offices in Brisbane and Melbourne. Specialising in
web design, digital advertising and consulting. Established in 2007, we service
hundreds of customers nationally and are proud to hold the distinctive Google 
Premier Partners badge.

Alexei Kouleshov
I am the managing director at Your Easy Web Solutions. 
I look after strategy and innovation to make sure we deliver 
the best solutions to our clients. My objective
is to provide outstanding support and outside-the box
solutions for our customers.



Some of our clients



Presentation Agenda

• Reaching Your Audience
• Before You Start
• Success Metrics
• Case Study
• Questions



What are you goals?

• Get more clients?

• Reduce current advertising costs?

• Get better leads?



Ways to Grow Your Business

• Get More Leads
– New avenues / opportunities

– Improve ongoing campaigns

• Improve Conversion Rate
– Sales process

– CRM

• Get Repeat Clients / Old Clients / Referrals
– Systems



Reaching Your Audience

Types of Campaign



Basics

• Know
– Brand
– What you do

• Like
– Research / Reviews

• Trust
– Enquiry
– Sale
– Referral



Questions

• Why do big companies spend $$$ on brand 
advertising?

• When users find your ads will they take action 
straight away?

• Will users need to be followed up?



Marketing Funnel



Awareness

• Focus on brand and services

• Show to target market

• Build audience

Measure: Reach, Frequency



Education

• Authority / Advice

• Case Study / Report

• Product

• FAQs

Measure: Reach, CTR



Consideration

• Point of difference
• Call-to-action
• Offer

Measure: CTR, Conversions



Consideration



Contact Details
Facts

• 84% of consumers trust online reviews as much 
as a personal recommendation

• 92% of consumers read online reviews before 
visiting a business

• Online reviews impact 90% of purchasing 
decisions

• 74% of consumers say positive reviews make 
them trust a local business more



Actual Journey





Before You Start

Common Problems That Majority Ignores



From Marketing to Sale



Message

• Disconnected Message
– Ad does not connect to destination URL

• Inconsistent Call-to-Action 
– Ad has one trigger, website has other (s)

• ACUA Principle
– Customer wants

– Sales points



Message

• Affordability
– Payment plans, rebates, health Insurance

• Convenience
– Free parking, after hours, weekend appointments

• Utility
– Awards, certifications, credibility

• Availability
– Book now schedule, same day emergency service













Tips

• Use Landing Pages
– Key content easily visible
– Easy to follow
– Mobile/Desktop Friendly

• Key Content
– Where you are
– How to contact you
– When are you open
– Services you offer



Landing Page Example





Attention Span





Attention

• Time for user to click on an Ad
– 3-8 seconds

• Time for a user to take action on your website
– 5-20 seconds

• Time for user to make an enquiry/booking
– 10-60 seconds



From Search to Ad





From Ad to Result









Tips

• Ads
– User numbers

– Dominate more space

– ACUA

• Destination
– Relevant to ad

– Customer wants

– Fast to load



Success Metrics

Tracking Campaigns’ Performance



What Can You Measure?

• Bookings

• Calls

• Walk-ins

• Email enquiries

• Website visitors

• Website user behaviour



Google Ad/Business Conversions



Walk-ins



Tips

• Connect Google Ads to Google Business

• Customise columns in Google Ads

• Ask your marketing manager to report on specific 
metrics



Case Study

Doctors on Manly Road



Case Study

• Business Overview

• Marketing Challenges
– Expensive leads

– Volume of leads of low

• Starting Point (Late September 2017)
– Landing page

– Local campaign

– Weekend campaign



Case Study Results

• 10603 clicks 
• 19.54% CTR
• $1.46 CPC
• 25.13% Conversion Rate - 1 in 4 people
• $5.86 Cost/Conversion
• 80% Calls / 20% Online Bookings



Expression of Interest



Management Service Types
Seamless Campaigns Active Campaigns

A/B Split Testing Yes Yes

Google Ads Yes Yes

Bing Ads Yes Yes

Display Banner Ads No Yes

Remarketing No Yes

Monthly Promotions/Offers No Yes

Landing  Pages 1 Up to 5

Reporting Monthly Flexible

Review Meetings Quarterly Monthly

Recommended Budget From $800 From $2000



Why Choose Us?

• No contracts

• Dedicated Manager

• Ongoing Support

• Results-Based Campaigns

• Over 12 Years Experience

• Local Team



Questions?



Contact Details

Web:     www.yews.com.au

Email:    alexei@yews.com.au

Phone:  07 3117 2568 / 03 9018 9468

Office:   Level 2/755 Stanley Street
     Woolloongabba QLD 4102


